GERMANY'S 'NEW ORDER'
THE 'NEW ORDER' PROPAGANDA:
ITS ORIGIN AND VARIETIES
MUCH has been heard in the course of the last
seven months of a 'New Order' which Ger-
many will introduce, or is introducing, in Europe.
The phrase is at first sight attractive; there is a
widespread desire for order, particularly economic
order, in Europe after the chaos of war and
preparations for war.
The Versailles Treaty failed to take economic
factors sufficiently into account; and the events of
the years 1919-39 have led many peoples through-
out the world to set a higher value than ever before
on economic security. Particularly the peoples of
the Americas want to see their interests safeguarded
by an economic stabilization of Europe, with which
their normal trade relations could be restored. The
'New Order' is therefore most often presented as
an economic order, and must be discussed as such.
The Timing of the Propaganda Campaign
The 'New Order' propaganda meets an existing
demand, and therefore needs careful analysis. But
it is important that the German propaganda should
first be seen in its proper setting. For like all Ger-
man propaganda campaigns, it is clearly timed to
fit in with a strategic plan. The 'New Order* in
Europe has not been an avowed German war-aim
since September 1930; it made its appearance only
when Germany had gained control of Western
Europe by the defeat of France in June 1940; and
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